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Lowes In-Store Display Redesign
Creative Director, Design & Individual/Team Contributor

Purpose: 2025 refresh of Eaton's Wiring Devices
in-store display across 1,734 Lowes stores

Challenge: Outdated, cluttered bay with unclear
messaging, hindering customer education.

Solution:
e Improvements: Updated content and imagery
fora more polished and engaging presentation.

e Updates: Introduced LED-lighted category blades
to enhance visibility and user experience. Installed
bay lighting to boost visibility and ensure a longer
lifespan.

e  Collaboration: Worked with internal stakeholders
to capture clear messaging while meeting tight
deadlines.

e Recognition: Gold Winner - Retail Display
Category, Shop! Display Competition 2025
Recognized for excellence in design and thought
leadership, the display bay was praised for deliver-
ing a best-in-class consumer shopping experience,
seamlessly blending aesthetics with functionality.

Lowes Shelf Pack Label Redesign
Creative Director, Design & Individual/Team Contributor

Purpose: Redesign shelf pack labels to enable easier
navigation in the Lowe's wiring devices aisle.

Challenge: Customer feedback indicated that the
bays were difficult to shop due to a lack of product
differentiation at first glance.

Solution:

e Improvements: Redesigned shelf pack labels
with added product identifiers and color banding
to improve buyer's journey.

e Updates: Moved product locations and
categories for better organization and clarity
throughout the product bays.

e  Collaboration: Worked with internal stakeholders
to meet deadlines.

In-store Merchandise
Creative Director, Design & Individual/Team Contributor

Purpose:
Introduce quarter pallets in different store areas to
hoost product visibility throughout the year.

Challenge:
Increase visibility by strategically placing units in
specific aisles.

Solution:

e Marketing efforts: Designed quarter pallets for
product linesin 1,731 Lowe's stores. Launched
quarterly promotions to drive sales.

e  Collaboration: Worked with internal stakeholders
to meet deadlines.

{_> Campaigns

LORI MARCUM | Creative Design Manager

Created clear and concise content to
assist with the buyers' journey

Strong brand presence in
four additional bays that
include a variety of colors
and product offerings

Lowes shelf pack label redesign l
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Heavy-duty duplex &
decorator receptacles

EZ Link Modular Devices
New Product Launch Campaign
Creative Director, Design & Individual/Team Contributor

The EZ Link Advantage

gned and accuate mstallon the st e

Purpose: Promote awareness of a new line of modular : < prodt L Bigjob? e e
H R R . méﬁfﬁbdular solutior " \3ke it EZ! e
devices that are quick and easy-to-install that save time WWkor commertidl projects 5 e =
and money for contractors. N - i :
. . - - I haf Y | (N
Challenge: Educate the end user on how to simplify i =

and speed up installation compared to traditional
wiring of receptacles and switches.

TroddenalWiing  EZ Uik Wiing oo

Solution:
e Theme: "Fast to the finish” emphasized
the quick install for electricians.

e Materials Produced: Marketing collateral, Collateral
product sample tube, co-branded sample case,
and social images/videos for sales teams.

e  Collaboration: Worked with internal
stakeholders to meet deadlines.

Armow Hart EZ Link
Modular Devices

Co-branded

Sales Travel Display Sample Tubes

Eaton EZ Link Modular Devices - Features and Benefits
Leam about the features and benefits of Eaton's EZLink Modular Devices.

Something’s coming:..
and its Fast!

EZ Link Devices

E-T-N

Poweing Business Worldwide

© 2023 Eaton. All rights reserved. Eaton.com/EZLink

Eaton's EZ Link
Modular Devices

Something's coming...
andits FAst!

EZ Link Devices,

Eaton EZ Link Modular Devices - Features and Benefits.
E:T°N Lear about the features and benefits of Eaton's EZLink Modular Devices.

Winner Circless -

= - Siow
Electricians chose Egton’s EZJinksMedular Devices s-'s!-!l’l’el'
as a NECA Show Stopper Award | WINNER!|
E:['N © 2024 Eston. Al rights reserved Eaton.com/EZLink
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Slim GFCI Receptacles
New Product Launch Campaign
Creative Director, Design & Individual/Team Contributor

Purpose: Highlight the slim, sleek, and simple design
for easier installation of the redesigned GFCI product
line.

Challenge: Eaton's redesigned GFCls were not the
slimmest on the market making it tougher to grow
market share in the electrical space.

Solution:
e Theme: "Create space,” showcasing how the slim
design saves space in electrical boxes.

e Packaging Improvement: QR code added
to the box for online instructions, resulting
in cost savings for Eaton.

e Marketing Efforts: Created collateral,
product samples, co-branded cases, and social
content for sales teams, agents and distributors.

e Team Collaboration: Worked with internal
stakeholders to meet deadlines.

{_F Next Campaign

LORI MARCUM | Creative Design Manager

Tamper and weather resistant

Features & Benefits GFCl receptacle

Eaton's nextgenerahc

E-T-N
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"Create Spac

with Eaton's SHmiGt

Eaton.com/SlimGFCI
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Scan QR code
to enter for a
chance to win a

Fanatics
gift card
Terms and conditions apply Visit Eaton.com/createspace for details, Eaton
reserves the right to add/amend the térms and conditions without prior
noatice: Pictures are fog llostration purposes only. All trademarks are the
roperty of their respective owners. Fanatics does not endorse and is not af-
|Inawd with the, Cveate Space Sweepstakes

"Create Space” Slim GFCl campaign
Best in Brand Awareness

www.Eaton.com

Matches slimmest
depth profile on
the market
Fastand easy
installation

More room for
wire in the box

Clean, modern
industrial design
with usersfriendly
status indicators

Enhanced Features

S
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@ o} ® ® A
EP;anTng:uﬂmﬂMd- © 2023 Eaton. All rights reserved. Eaton.com/SlimGFCI
#homewitheaton Social images
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Wi-Fi Smart Home Devices
New Product Launch Campaign
Creative Director, Design & Individual/Team Contributor

Wi-Fi smart devices

i - . . ( - .
Purpose: Grow Eaton's Wiring Devices market share in - v N
the Smart Home space by promoting Wi-Fi Smart Home , PRI
devices to the consumer ‘  andmore

energy efficient
Challenge: Generate consumer interest with
Eaton's Smart Home devices instead of the - =
Competito rs. Smart Lifestyle. Smart %oh{ ‘1

Solution:

e Theme: "Smart Lifestyle. Smart Solutions”
to highlight the innovation and convenience of the
product.

e Marketing Materials: Created collateral, product
sample boxes, working displays, banners, and social
content to support sales efforts.

Q00000

Collateral

e Packaging Update: Redesigned packaging
to attract buyers and enhance in-store appeal.
e Collaboration: Partnered with an external

copywriter and internal cross-functional teams
to meet deadlines.

me devices
wyle Smart Sol

Eatons Wi-F smartho

EATON ShAsAT Hota

_FTN wncnn

Packaging Working display

Smart lifestyle. Seat : E:T°N
Smart solutions. '

Wi-Fi smart home devices

Eaton.comwifismart

Smart Lifestyle. u
Smart Solutions.

Wi-Fi Smart Dimmer

Simplify life at home with
Eaton's Wi-Fi smart home 'solutions.

E.-T-N

Powsring usiness Workdwide © 2023 Eaton. Al rights reserved. Eaton.com/WifiSmart

Accessory Dimmer.

Social images

Watch your smart home get smarter and smarter with Eaton's Wi-Fi smart devices

| ]
|

Wi-Fi Smart Switch

Eaton's Wi-Fi smart devices help you save energy, feel more comfortable and secure, and see every room become more livable.

Videos

Wi-Fi Smart
Outdoor Receptacle

QTrade Shows #homewitheaton N

Pull up banner
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2024 International Builders Show

Art Director, Design & Individual/Team Contributor

Purpose: Collaborate across Eaton's Wiring Devices,
Connected Solutions, and Circuit Protection divisions to

create a unified presence in the electrical industry. Eay

Challenge: Simplify and enhance the visual impact of

It's
X ; . never been Easier
materials for clarity and cohesion.

10 create smart,
Sustainable homes

»@0
—_
——

Solution: Designed booth signage for the Wiring Devices
business to reinforce the unified Eaton look and feel.

2020 International Builders Show 2020 IBS Booth

Art Director, Design & Individual/Team Contributor

Purpose: Highlight Eaton's products to attract potential
customers.

Challenge: Increase traffic to booth by advertising the Rock &
Ride booth theme as well as the "Battle of the Holmes" event.

Solution:

e Art Direction: Created all marketing materials for the
booth, including signage throughout the event hall.

e Wall Graphics: Designed displays for Wiring Devices
featuring the New Wi-Fi Smart Home product line.

e Collaboration: Worked with The Holmes Group
marketing team, external teams, and internal
cross-functional teams.

Eaton's Wi-Fi smart home devices
wall graphics

Event hall display graphics
to help bring foot traffic
to the upcoming "Battle of
the Holmes" game show.

Orgill Trade Show

Creative/Art Director, Design & Individual/Team Contributor

Purpose: Combine Wiring Devices (US & Canada) and
Circuit Protection trade show booths, creating a seamless
booth experience with a house model.

Challenge: Increase brand awareness among potential

customers. ,
Solution: s e —— E:T-N
t Whole Home
e Redesign: Updated the 20'x70" Orgill Booth (last . : il Solutions.
revamped in 2016), including structure, graphics, : o & B =
signage, and displays.

e Recognition: Received the 2025 “Best in Show"
award for the redesigned booth.

{_> Marketing Collateral

Booth displays and signage
LORI MARCUM | Creative Design Manager
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Product Catalogs Wiring Devices Product Catalogs
Creative/Art Director, Design & Individual/Team Contributor

Purpose: Create an streamlined, easy-to-use product guide SS qt \ ) '\
for customers, distributors, and the sales team. RescentalComm Al
Wiring device
buyer’s guide

00 EREE R

Challenge: In 2021, Eaton had two separate product guides.
The goal was to combine them into one comprehensive guide
forall products.

Solution:

e Collaboration: Worked closely with sales, product line
managers and the engineering team to ensure all
content and images were thoroughly reviewed.

We make what matters work.

e Redesign: Updated structure and interior layouts to E:-T-N P
improve organization of products and made it more ey e
user-friendly.

e Production Management: Oversaw production
through external vendors to complete the project
on time and under budget.

Product Knowledge Guides
Creative/Art Director, Design & Individual/Team Contributor
Purpose: Develop a pocket guide for retail staff in order to

Circui Wi p—y
ITCuit protection 'Fing Deviceg

assist customers with any questions in the aisle. Product Prodyct
. . , . Knowledge Knowle g
Challenge: Provide quick and easy information to answer 8uide Suide

consumer questions effectively. 2 @v

Solution: BTN
e  Collaboration: Partnered with internal stakeholders
to ensure accuracy of content.

e Redesign: Updated an old guide with improved
structure and layout for easier navigation of products. Product Literature

e Cost Efficiency: Worked with an external vendor to
identify the most cost-effective printing options.

; . . A
e Deadline Management: Coordinated efforts with Code changes ! The National Fire Protection

i i H based onthe T — : Assodiation has completed the
internal teams to ensure timely completion. 2020 National 3 o 2020 N IE I

- ® s — making process and it is that time to
E I ECtT:I cal COd € = cover some significant code changes

for one- and two-family residential
and commercial electrical installations.

Product Literature
Creative/Art Director, Design & Individual/Team Contributor

Purpose: Develop a variety of impactful marketing tools to
support the sales team's efforts.

Solution: Delivered marketing materials designed to
enhance sales team productivity and communication.

Weather resi Secure and reliable

reCeptac]es ¢ WIrng devices Eaton's next generation of receptadles
> | = for healthcare environment] Hospital-Grade GEC
SRS : n

Packagin
{ Packaging

LORI MARCUM | Creative Design Manager
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Packaging

Creative/Art Director, Design & Individual/Team Contributor

E.TN

P e Wi~

Purpose: Provide consumers with clear, concise & key

. . A .. ::""“"‘“M-m-(mhm
information to guide informed purchase decisions as well as iy Do sl el
. rise de Terre Double
changing the look and feel of the brand. . Tomacoriente Diplex con Canexidn a Terra a @ pr Emmﬂﬂi:ﬂ?:{‘:wm"“w) 11
~ i :‘hw:'mn;i".’m:“““""'ﬂmmmnww
. i i | & * Moy -Mm:-m L
Challenge 1: Rebrand appr'o.X|mateI'y 8,000 packagmg %1@? :‘:z:«::::n:wm.,m —5
components from Cooper Wiring Devices to Eaton within 11 25 B W— _ ’
i * Este l\::oﬂ‘:‘ Pression ur une instal tion facile.
2-year window. 8 a kel 11 7
. . o R B e s s a

Challenge 2: Change customer mindset to recognize Eaton , E : R e 105 3 ;
as the new name and face of Cooper Wiring Devices.. \ D 05835{5 ¥
Solution:
e Unified Branding: Designed a consistent look and x E:T-N Th270W-10

feel for ALL packaging to establish Eaton's presence 15A-125V  White | Blanc | Blanco g Pres Sosblo samiert Contractor

. . . . . Receptaculo diplex estandar

in retail and distribution spaces. — fR—. s 1 0§
e Collaboration: Worked closely with internal :::: d;‘;::z:‘;;‘l’:::::;;“z“’ s o

. { Vi « Cableado lateral
cross-functional teams to execute the rebrand ’ CEDUIT

effectively.

Wi-Fi Smart Voice Dimmer EATON SMART HOME EATON SMART HOME
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conexion wifi
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it
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E:T-N WFAVD30-W E:T-N RF9643-NDW

slim Tamper Resistant
GFCI Receptacle
Recepticulo GFCI
delgado a prueba

-
i e le
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E:T°N
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anfen
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Updated avec prereglage
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Product Displays
Creative/Art Director, Design & Individual/Team Contributor

Purpose: Create effective marketing tools for the sales
team to use.

Challenge: Enhance product visibility and presentation
to effectively showcase Eaton’s offerings.

Solution:

Displays: Created working and non-working displays
to showcase Eaton's products at trade shows and
distributor showrooms.

Collaboration: Partnered with internal stakeholders
to meet deadlines effectively.

Sample Boxes
Creative/Art Director, Design & Individual/Team Contributor

Purpose: Develop impactful marketing tools for the
sales team.

Challenge: Address the need to better emphasize
product visibility and presentation.

Solution: Designed product sample boxes that
effectively showcased new and existing product lines,
enhancing their visual appeal and hands on accessibility
for sales teams.

Collaboration: Worked closely with internal
stakeholders to ensure timely delivery and
alignment with team goals.

Pull-up Banners
Creative/Art Director, Design & Individual/Team Contributor

Purpose: Develop impactful marketing tools for the
sales team.

Challenge: Enhance product visibility in the trade show
and distributor spaces.

Solution: Created retractable banners to effectively
display Eaton’s product lines in distributor showrooms
and at trade shows.

{_} Other

LORI MARCUM | Creative Design Manager
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Kodak

Design - Individual contributor
Role: In-house freelance contributor.

Purpose: Designed in-store display graphics to enhance
product presentation and branding.

Collaboration: Partnered with internal stakeholders to
ensure alignment and successful execution.

Coca Cola
Art Director, Design & Individual/Team Contributor
Role: Freelance contributor.

Purpose: Collaborated with internal cross-functional
teams to design and produce in-store retail merchandise.

Goody Products

Art Director, Design & Individual/Team Contributor
Role: In-house freelance contributor.
Collaborations:

e Worked with interal cross-functional teams.

e Partnered with an external photographer to produce a
full product line catalog.

e Collaborated with Disney's licensing team to design
hair products for young girls and create their packaging.

{_ About Me

LORI MARCUM | Creative Design Manager
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About Me -

Avisionary leader with over 30 years of design expertise and

15+ years in creative leadership within the electrical manufacturing
industry, | drive innovation with strategic thinking and adaptability.
| excel in fostering collaboration, delivering cost-effective,
high-quality creative solutions, and guiding teams in dynamic
environments. Known for clear communication and brand-building
excellence, | craft compelling print and digital designs, develop
impactful brand imagery, and execute strategic marketing
initiatives. Passionate about professional and distinctive design,
've cultivated a strong industry network, ensuring continued

creative growth and influence.

"Creativity is intelligence having fun.”

- Albert Einstein
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